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As anindustry pioneerin Austria and
Central, Eastern and South Eastern
Europe, the SALESIANER Group
has been compiling and publishing
its sustainability report for over 10
years. We do this based on the un-
derstanding and value that people
and the environment are at the cen-
tre of our actions. And we do this
with the greatest possible transpa-
rency because we want to fulfil the
demands of society and the econo-
my.

Thisisalsoone of thereasonswhywe
have decided to disclose our sustai-
nability performance in accordance
with the European requirements of
the Corporate Sustainability Repor-
ting Directive (CSRD) and the Euro-
pean Sustainability Reporting Stan-
dards (ESRS). And this well before
the actual obligation to do so.

All those few entrepreneurs and
companies that have already taken
on this task can understand that

this is no easy endeavour. However,
we are convinced that only proacti-
ve action in the area of sustainabili-
ty will ensure that the SALESIANER
Group remains as successful as it is
today. In other words: We must and
want to be ahead of our time.

It is not always easy to harmonise
economic, environmental and so-
cial concerns. And this report shows
where the challenges lie and what
temporary compromises we some-
times have to make. The report is
therefore not a green whitewash,
but provides an honest and com-
prehensive insight into our achieve-
ments for a better approach to and
in our environment. It sets out what
we have already achieved, where
we are and where we still want to
go. But it also shows where we still
want and need to improve.

With this in mind, this report should
be seen as an invitation to all sta-
keholders to continue working with

Statement from the management

us on innovative solutions and a fu-
ture worth living. A future in which
future generations can also build on

and trust SALESIANER - according
to our conviction:

Together we Care.

Dr. Victor loane
Chief Executive Officer

Mag. Thomas Krautschneider
Managing Partner
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Our material topics|*

0.1 Our material topics

0.2 Our successes

EXQCUtive 0.3 Our opportunities for improvement
0.4 Our next steps
Summary

Our material topics

Climate change As part of a comprehensive double materiality analysis, we worked with inter-
nal and external stakeholders to identify those areas that are important for the
SALESIANER Group from an impact and/or financial perspective, taking into
account our value chain. These include above all:

Topic Main Reasons

Due to our energy consumption and energy mix, our textile

Climate change purchasing and climate risks in the value chain

Due to our direct water consumption in our laundries and our indirect
water footprint in the value chain, particularly for textiles

Water resources
Pollution Due to production conditions in the textile supply chain

Due to the importance of cotton for our textiles and therefore for our

Biodiversity and ecosystems business model

Resource use and circular economy Due to the use of textiles and their recycling

Biodliversity
and ecosystems Workers in the value chain Due to working conditions in the textile supply chain




Executive Summary Our successes | *

Ovur successes

Compared to the previous year, we have made significant progress in
our sustainability performance across the Group.

A compared
Topic Key performance indicator (KPI) tc.> the pre-
vious year
in%
Fuel consumption from crude oil/petroleum products - 96%
{é Energy - Process Energy consumption per kilogram of processed laundry -2%
Energy consumption per euro of turnover -7%
Total emissions (corporate carbon footprint) - 1%
Scope 2 emissions -15%
@ Greenhouse gases
Greenhouse gas emissions per kilogram of laundry LY
processed °
@ Water Woater consumption per kilogram of laundry processed -0,5%
Detergent consumption per kilogram of laundry processed -3%
@ Pollution Ecolabel share of detergents used + 83%
o
Recognition Code of Conduct for Suppliers + 203%
)
{-) )} Resourceuseand Waste >%
« circular economy Reuse and recycling rate for textiles + 36%
@ Safety and health Occupational accidents per employee - 36%

Lr Corporate culture Employee turnover - 26%




Executive Summary

Our opportunities for improvement

In the following areas, we did not see any improvements

compared to the previous year.

Topic Key performance indicator (KPI)

Greenhouse gases Scope 1emissions

Residual waste per kilogram of processed laundry

Resource use

Packaging per kilogram of processed laundry

Our next steps

A compared to
the previous year in%

+5%

+ 3%

+/-0%

The following »gears« play a decisive role in our business model. Only their
smooth meshing together will make SALESIANER sustainably successful
today and in the future. This is why we focus in particular on these areas.

Lever Key measures

# Further promotion of skills development, e.g. within
the framework of our SALESIANER Academy

Employees . : .
ploy # Further improvement in occupational safety

# Health programmes such as ‘No Smoke'

Reason

Every day, our employees use
their skills, knowledge and passion
to reliably supply thousands

of customers with laundry
services. They are the heart

of SALESIANER. That is why

we invest in their professional
development, safety and health.

Energy

Textiles

Water

# Further increase in energy efficiency through

investments in modern machines, implementation of

optimisations, e.g. in heat recovery, as well as
temperature and pressure reductions

# Expansion of the use of renewable electricity,
particularly at our Eastern and South Eastern
European locations

# Company-specific sector coupling

# Gradual switch to steam-heated machines as a
prerequisite for our long-term »phase out gas«
strategy

# Gradual electrification of our car and lorry fleet

# |ncreasing the service life of our textiles by further
optimizing quality, using even gentler cleaning
processes (e.g. low temperature) and increasing our
customers' awareness of how to handle textiles

# |ncreasing the use of sustainable materials (e.g.
recycled fibers)

# Fyrther increase in the end-of-life reuse and
recycling rate

# Expansion of our textile suppliers' commitment to
ecological and social standards

# Further reduction of our water consumption
through optimized water recovery and recycling
systems

Our opportunities for improvement |

Our energy consumption is
responsible for around 44% of our
carbon footprint. Fossil fuels are
also a significant cost factor due
to rising CO, taxes.

Our textile purchasing accounts
for around 25% of ourcarbon
footprint. We can only succeed in
decarbonising in line with science-
based targets if we consider and
implement a coherent textiles
strategy. Our textile suppliers in
the upstream value chain also
play a key role here, as does the
way in which the textiles we
dispose of are recycled at the end
of their life cycle.

Water means life. Careful use
of water is therefore important.
In addition, some sites could
potentially be affected by water
stress in the longer term.
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Basis for preparation|General basis for the preparation of sustainability statements [ESRS 2 BP-1]

Basis for preparation
Governance

Strategy

Management of impacts, risks and opportunities

Key figures and targets

Basis for preparation

General basis for the preparation of sustainability statements [ESRS 2 BP-T]

Consolidation level: This report is the
summarised consolidated non-financial
and sustainability report of SALESIANER
MIETTEX Beteiligungs GmbH, based
in Vienna (company register number
FN 94483 x) and its companies in Aus-
tria, Germany, Switzerland, Eastern
and Southern Europe (hereinafter sum-
marised as »SALESIANER Group« or
»SALESIANER). It comprises all of the
company's main activities and locations
that are taken into account as part of
the sustainability strategy. Consolidation
is carried out in accordance with the ap-
plicable legal provisions and international
standards.

We confirm that the scope of consoli-
dation for the sustainability reporting
is the same as for the annual financial
statements. If the reporting company is
not required to prepare financial state-
ments, consolidated sustainability re-
porting is prepared in accordance with
Article 48i of Directive 2013/34/EU. Re-
porting period: The reporting period co-
vers the financial year (FY) 2024/2025,
which runs from April 1, 2024 to March
31, 2025. All information and data con-
tained in the report relate to this period
unless otherwise stated.




General information (ESRS 2)

Involvement of the supply chain: The
SALESIANER Group attaches great im-
portance to involving the entire supply
chain in its sustainability efforts. We
work closely with our suppliers to ensu-
re that environmental, social, legal and
ethical standards are recognised and

Sources of estimates and earnings un-
certainties: SALESIANER uses various
sources for estimates, taking into ac-
count possible uncertainties in the re-
sults, particularly in the supply chain.
These estimates are based on histori-
cal data, market analyses and expert
opinions. Regular reviews and adjust-
ments of the estimates ensure the ac-
curacy and reliability of the reporting.

Changes in the creation or presenta-
tion of information: In financial year
24/25, the materiality analysis of the
SALESIANER Group was renewed,
which led to changes in the material
topics. These changes are explained in
the relevant sections of the report. For
example, the topic »Energy efficien-
cy« was renamed »Climate protection
measures« in order to meet the current
requirements of the European Sustai-

adhered to along the entire value chain.
This includes the selection of suppliers
who commit to sustainable practices via
our »Supplier Code of Ethics and Con-
duct«, as well as regular reviews and ad
hoc audits to ensure compliance with
these standards as far as possible.

Disclosures in relation with specific circumstances [ESRS 2 BP-2]

nability Reporting Standards (ESRS).

Adjustments in the reporting of previ-
ous reporting periods: Disclosures made
in previous non-financial and sustaina-
bility reports have been revised and the
comparative figures adjusted accor-
dingly where they are relevant to this
report. Explanations of the revised fi-
gures are marked accordingly.

Information based on other legal re-
gulations or announcements: This re-
port has been prepared in accordance
with the Corporate Sustainability Re-
porting Directive (CSRD) and the Eu-
ropean Sustainability Reporting Stan-
dards (ESRS).! These standards set
out the requirements for reporting on
sustainability aspects and ensure that
the declaration is comprehensive and
transparent.

Basis for preparation | Disclosures in relation with specific circumstances [ESRS 2 BP-2]

Inclusion of information by means of a
reference: Additional information and
detailed data can be found in the rele-
vant sections of this report. References
to further documents and sources are
clearly marked to ensure easy naviga-
tion and transparency.

Contact for enquiries

For further information or enquiries

please contact our Head of Sustainability:

Dr. Mathias Nell, MBA

& Head of Sustainability

L +43198132-0
= m.nell@salesianer.com

T As things stand at present, the SALESIANER Group is obliged to publish a report in accordance with CSRD/ESRS from the 2025/2026 financial year. Due to the omnibus regulation, it is likely that this obligation will be postponed by two years to the 2027/2028 financial year.




General information (ESRS 2) Governance | Disclosures in relation with specific circumstances [ESRS 2 BP-2]

« (from left to right) Phillip-Sebastian Marchl-tébc), Jol-rnn
i

che rnance Kandelsdorfer (CFO), Thomas Krautschneider (Managing Partner),

Victor loane (CEO), Romana Steinbéck (CCO)
The role of the administrative, management and supervisory bodies [ESRS 2 GOV-T]

The management structure of the
SALESIANER Group was as follows as at 31.03.2025:

Managing Director of SALESIANER MIETTEX GmbH as the operational parent of
all SALESIANER Group companies: Thomas Krautschneider is responsible for top
management as Managing Partner. Victor loane acts as Chief Executive Officer
(CEO), Johann Kandelsdorfer as Chief Financial Officer (CFO), Romana Stein-
bock as Chief Customer Officer (CCO) and Phillip-Sebastian Marchl as Chief
Operations Officer (COO). The Management Board is responsible for the stra-
tegic direction and implementation of strategic guidelines as well as the ma-
nagement of operational activities.

i:tn:::?:: — ekl _’ BeteiI'\gfmAg;-sEgseI:;TSEcﬁ(::‘IcEr?bE.)H( Vienna o, Chisdne
( 1,32% Krautschneider
Mag. Thomas
96-050/ o 9 N
/ l ° r S Krautschneider
SALESIANER MIETTEX ‘) Linen2GO Austria
GmbH Vienna 100% _) GmbH Wien
AUSTRIA
CEE/SEE/CH *

0.2% f \
99.8%
SALESIANER MIETTEX SALESIANER MIETTEX SALESIANER MIETTEX AG
CHEMUNG s ro. Periteks d.o.0. €& 100% =) Bogsim doo
Kralupy n/V, Tschechien Trzin, Slowenien Belgrad, Serbien
100%
SALESIANER MIETTEX SALESIANER MIETTEX SALESIANER MIETTEX
Magyarorszdgi Kereskedelmi Kft. Lotos d.o.o. (— 100% —) AG
Budapest, Ungarn Zagreb, Croatia Wallisellen, Switzerland
100%
SALESIANER MIETTEX / SALESIANER MIETTEX SALESIANER MIETTEX
S.r.o. Sp. z.0.0. Konstantynow (— 100% —) s.rl

Bratislava, Slovakia Lodzki, Polen Bucharest, Romania
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Information and sustainability issues addressed by the organisation's administrative,
management and supervisory bodies [ESRS 2 GOV-2]

Christine Krautschneider
Chairwoman (since 2010) 4

Michael Lagler

: - Partner, Schonherr

Vf Attorneys at Law (since 2070)

Jorg Weselka
Chairman of SALESIANER's
Central Works Council

Simone Oremovic
Executive Vice President People,
Projects and Supply Chain,
RHI Magnesita (since 20718)

Franz Schweiger
Managing Director,
BF Consulting (since 2022)

Sandra Nelson

Deputy Chairwoman of
SALESIANER's Central Works Council

“ MEMBERS OF THE SUPERVISORY BOARD (as at: 31.03.2025)

Supervisory Board of SALESIANER MIET-
TEX GmbH as the operational parent of all
SALESIANER Group companies: The Su-
pervisory Board is the company's highest
controlling body and consists of six mem-
bers, evenly divided into three women
(50%) and three men (50%). The Chair-
woman of the Supervisory Board is Chris-
tine Krautschneider (since 2070). The ot-
her members of the Supervisory Board are
Simone Oremovic (RHI Magnesita, since
2018), Michael Lagler (Schéonherr Rechts-
anwadalte, since 2010), Franz Schweiger
(BF Consulting, since 2022), Jorg Wesel-

ka (Chairman of the Central Works Coun-
cil / employee representative, since 2023)
and Sandra Nelson (Deputy Chairman of
the Central Works Council / employee re-
presentative, since 2023). The Supervisory
Board is nominated annually at the share-
holders' meeting and has no conflicts of
interest. Its tasks include the professional
control and management of the compa-
ny with a focus on economic, environmen-
tal, social, integrity and compliance issues.
The actions of the Supervisory Board have

always been approved in full, including for
the 2024/2025 financial year.

Informing the Supervisory Board about
IROs: The Supervisory Board is also infor-
med about key sustainability issues, op-
portunities and risks at quarterly mee-
tings and through annual and manage-
ment reports. Itissues strategic directives
to the Management Board, which dele-
gates their implementation to downstre-
am units and reports on progress. In ad-
dition, the Head of Sustainability reports
personally to the Supervisory Board at
least once a financial year and also du-
ring the year if necessary.

Key topics of the administrative, ma-
nagement and supervisory bodies:
The administrative, management anad
supervisory bodies of the SALESIANER
Group regularly deal with important
aspects of sustainability:

# Environmental issues: The focus is on climate
change, energy consumption, environmental
pollution, waste management and resource
utilization. Measures to reduce the environ-
mental impact are developed and implemen-
ted.

# Social issues: \Working conditions, employee
development, diversity and inclusion, health
and safety in the workplace and social impact

on communities are analyzed and promoted.

Measures to improve the company's social

performance are implemented.

# Governance topics: Issues such as corporate
governance, ethical business practices, anti-
corruption and transparency are monitored. It
is ensured that governance structures comply

with recognized standards.

Progress review and implementation of
measures:

# Progress review: The executive bodies regularly
monitor the implementation of the sustaina-
bility strategy and evaluate performance using
key figures and reports. Corrective measures

are initiated if necessary.

# Implementation of measures: Projects and ini-
tiatives are implemented to achieve the com-
pany's sustainability goals and continuously
improve its sustainability performance. This
structured approach promotes the long-term
integration of environmental, social and go-
vernance aspects into the SALESIANER

Group's business strategy.
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General information (ESRS 2)

Organisational structures and coopera-
tion: Specific organisational structures
and mechanisms have been established
to ensure that sustainability aspects are
taken into account in all decision-making
processes.

# Central Sustainability Office: This staff unit,
which reports directly to the management
and the supervisory board, has been in exis-
tence since T January 2023. It is supported by
the Integrated Management Systems (IMS)
department and other central departments
such as Technology Management, Operati-
ons/Factories, Supply Chain  Management
(SCM), Legal and Human Resources (HR). This

Supply Chain

Legal Management

Mathias Nell
Sustainability

Andreas Schrollenberger

underscores the high priority given to sustai-

nability within the company.

# Suystainability Steering Group: This interdisci-

plinary commmittee — consisting of the Sustai-
nability, Supply Chain Management, Techno-
logy Management, Integrated Management
Systems, Human Resources, Logistics, Legal,
Sales, Commercial Management, Marketing
and IT departments — meets every four to six
weeks to drive forward the sustainability
strategy in an interdisciplinary manner and to
align key projects and topics across depart-

ments.

Frank Frachetti R

Logistics oy Human
g & Resources
Michael Celeric Paul Haver
Technology
Sales
Management

Governance | Inclusion of sustainability-related performance in incentive schemes [ESRS 2 GOV-3]

Description of the characteristics of
the incentive systems / future shares
and planned specific targets: Although
SALESIANER does not currently ha-
ve a dedicated incentive system under
the heading of 'sustainability’, there
are nevertheless individual target ag-
reements at management and emp-
loyee level that include such sustaina-

Statement on due diligence [ESRS 2 GOV-4]

The SALESIANER Group has committed
itself through its vision, mission state-
ment and a corresponding code of con-
duct and ethics for both employees and
suppliers to comply with due diligence
obligations with regard to human rights
and environmental standards along the
entire value chain. This includes:

# Human rights: The SALESIANER Group ensu-
res compliance with human rights in all areas

of business and along the entire value chain.

Inclusion of sustainability-related performance in incentive schemes [ESRS 2 GOV-3]

bility criteria (e.g. reduction in energy,
water and chemical consumption) and
are derived from the strategic objecti-
ves (see section 2). In addition, sustai-
nability is part of SALESIANER's Stra-
tegy 2030 with corresponding targets,
which in turn are incorporated into in-
dividual target agreements.

# Environmental standards: The SALESIANER
Group works to ensure that all environmental
standards are met. This includes reducing
emissions, using resources responsibly and mi-

nimising environmental impact.

# Supplier management: The SALESIANER
Group works closely with its suppliers to ensu-
re that they also comply with due diligence re-
quirements with regard to human rights and
environmental standards. This includes regu-

larly reviewing supplier performance and im-

Thomas Gittler lementing measures to improve standards.
A e{ Integrated thql\jch: Stghuster This includes the prevention of child labour, for- P J P
= arketing
E_‘.?L..#’_-} Management Systems # Sustainability Jour Fixe: Every two weeks, the ced labour and discrimination, as well as the
A \L Head of Sustainability coordinates ongoing promotion of fair working conditions.
and planned activities with the Chief Finan-
ol Johagn Kandel;d|orfer ", Michael Eder cial Officer (CFO) and, as required, with ot-
ommercia
Management T her members of the management team.




General information (ESRS 2)

Governance | Risk management and internal controls of sustainability reporting [ESRS 2 GOV-5]

Risk management and internal controls of

# Risk assessment: The SALESIANER Group al-
sustainability reporting [ESRS 2 GOV-5]

mitment to sustainability in a compre-

hensive self-assessment. A solution ac-

so conducts regular risk assessments as part
of its ISO certifications (2001, 14001, 27007,
45001, 50001, etc.) to identify and evaluate
potential risks relating to human rights and
environmental standards. This enables proac-

tive management and minimisation of risks.

# Reporting and transparency: The SALESIANER

Group also conducts regular risk assessments
as part of its ISO certifications (2001, 140071,
270071, 45001, 50001, etc.) to identify and eva-
luate potential risks relating to human rights
and environmental standards. This enables
proactive management and minimisation of

risks.

# Experienced in fulfilling due diligence obligati-

ons: The SALESIANER Group has developed a
comprehensive procedure for fulfilling its due
diligence obligations in order to ensure, as far
as possible, that environmental and social
standards are met throughout the entire sup-
ply chain. This procedure is based on a four-

stage management system:

1. obligation: Through our Code of Con-
duct and Ethics for Suppliers, we com-
mit our suppliers to fundamental, ge-
nerally accepted principles that are im-
portant to us, including environmental

and climate protection.

2. Self-disclosure: Key suppliers with a
procurement volume of over €100,000

per year must demonstrate their com-

credited by the Global Reporting Initia-
tive (GRI) is used for this purpose.

3. Monitoring: \With the help of this ex-
ternal system, our key suppliers are
subject to continuous monitoring of

their sustainability performance.

4. Measures: If necessary or required, we
take preventive, accompanying and re-
active measures or carry out audits to
ensure compliance with sustainability
standards and the requirements set

out in our Supplier Code of Conduct.

These steps help us to identify and as-
sess risks in the supply chain, carry out
targeted due diligence checks and, whe-
re possible, ensure that our supply chain
is organised in a sustainable and re-
sponsible manner. These audits are car-
ried out in accordance with the require-
ments of the relevant EU directives on
sustainability and due diligence audits.

Risk management:

The SALESIANER Group has implemen-
ted a risk management system that
aims to identify, assess and manage po-
tential risks at an early stage. This sys-
tem comprises various procedures and
controls designed to ensure that all rele-
vant risks associated with non-financial
reporting are taken into account. Its key
components include:

# Risk assessment: Regular assessment of risks
by the Sustainability department (e.g. as part
of materiality analysis, physical climate risk
analysis, legal monitoring) as well as the Com-
mercial Management division and the Integra-
ted Management Systems (IMS) department
in cooperation with other relevant depart-

ments.

# Monitoring and control: Implementation of in-
ternal control mechanisms to ensure compli-
ance with established standards and proce-

dures.

# Reporting: Transparent communication of
identified risks and measures taken to ma-

nagement and other stakeholders.

Risk assessment:

SALESIANER's approach to risk assess-
ment is based on a systematic analysis
and evaluation of potential risks that
could affect the company's sustainabi-
ity goals. The methods include:

# Qualitative and quantitative analyses: Com-
bination of qualitative assessments and quan-
titative measurements to obtain a compre-

hensive picture of the risks.

# External reviews: Involvement of external ex-
perts to ensure the quality and timeliness of
data and to conduct independent assess-

ments.

The most important sustainability risks
identified include (see Section 3 - Mate-
riality analysis for details):

# Environmental risks: Risks in connection with
greenhouse gas emissions, energy consumpti-

on and waste management.

# Social risks: Risks in connection with occupa-

tional safety and the supply chain.

# Compliance risks: Risks in connection with
compliance with legal and regulatory require-

ments.
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Internal controls on sustainability re-
porting: To ensure a relevant and
complete report with accurate data,
SALESIANER has involved a number
of key stakeholders and taken measu-
res, including

# This report was prepared, reviewed and appro-
ved using the multiple-eye principle with the in-
volvement of the relevant specialist depart-
ments. This ensures that potential errors are
identified and rectified.

# Due to the importance of the report, we have
consulted a sustainability consultancy for the
double materiality analysis and for the prepa-

ration of the EU taxonomy.

# To determine our greenhouse gas emissions/

Governance | Risk management and internal controls of sustainability reporting [ESRS 2 GOV-5]

corporate carbon footprint (CCF), we use a so-
lution and consulting service provider whose so-
lution was developed in accordance with the re-
levant scientific standards (Greenhouse Gas
Protocol, Scienced-based Targets Initiative, ISO
50001) and legal regulations (CSRD).
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Strategy

Healthcare sector Hotels and
. , Full supply - from sterile surgical restaurants
Strategy, business model and value chain [ESRS 2 SBM-T] textiles and ward linen to Personal A complete textile supply makes

Linen Service work easier and creates a

well-kept, clean and hygienic

SALESIANER is an Austrian family business with over atmosphere
3,500 employees that has been setting the highest

quality standards in linen supply and rental texti-

le services for over 100 years. With annual sales of Workwear

over € 300 million?, as market leader in Austria and A wide range of offers for
with a strong position in Central, Southern and el ETEIE 019 ODE SERiol

. and pharmaceutical sector Mat service
Eastern Europe, the SALESIANER Group is cha-

Dust control and graphic mats

racterised by innovative strength and a consistent Cleanroom clothing with professional cleaning service,
. . .- . Prof i | ice f ti-fati t
commitment to sustainability, hygiene and health. e SHIERIEIR e EIEs
o kéds pharmaceutical industries \
With 32 locations in eleven countries, the company Cleaning cloths B/awaﬁe
guarantees nationwide coverage. In Austria PL & mop covers Complete product range for
alone, 13 locations ensure regional cover- Cotton cleaning and microfiber hygiene and cleanuness in the
. e wasnroom ared
age, while a further 19 branches are lo- 2 Kooy ellotin @nel e eorers n @
. . . # Ledziny practical reusable system
cated in Germany, Switzerland, Croatia, # Proha

Poland, Romaniaq, Serbia, Slovakia, Slove-

. . CZ
nia, the Czech Republic and Hungary. o
esKe budejovice
SK
DE
Linz # nns St Pdlten ien
Mdinchen/ V4 Lenzing' ) ol o & Bratislava
Ottobrunn # o G Wiener Nevstadt 7, | ors The core business includes full textile supply for the
o 2o 5 oihald , # Veogang # Budapest healthcare sector, the hotel and catering indus-
# Feldkirch # Inzing AT # Szombathely .
CH # Graz HU # Orodea try as well as trade and industry. SALESIANER
# Kiagenfurt o also offers solutions for cleanroom textiles, wa-
G| » st LTI shroom hygiene and designer and dust control
# Ljublijona/Trzin
# Zagreb # Timisoara R O # Brasov Ma tS .
HR
# Beograd
RS # Bucuresti
-\ N~ —

2Turnover FY 24/25 according to NACE code 96.01.0 (laundry and dry cleaning): € 316,602,408
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The sustainability strategy of
the SALESIANER Group is an
integral part of the business
model and the value chain.

MISSION

People and our environment
are at the heart of everything
we do.

We create added value for our
customers. Our commercial success
is built on passion and trust.

[
We guarantee perfect hygiene and
safety through high-quality textile
services and certified processes.
VISION
Together we bear responsibility for our ’

customers, our fellow human beings and
future generations.

We make the world a safer and more hygienic place
using innovation and technology.
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Business model: The business model of
SALESIANER is geared towards crea-
ting long-term value for all stakehol-
ders. This includes providing high-qua-
lity services and products that meet
the highest sustainability standards.
SALESIANER was a pioneer in the sha-
ring and circular economy with the in-
troduction of rental textiles 50 years
ago and has since built up extensive
expertise in sourcing high-quality tex-
tiles.

Business and sustainability strategy:
SALESIANER aims to consolidate its
position in its home market of Aust-
ria by supplying its customers regio-
nally and to further expand in the Cen-
tral and Eastern European (CEE/SEE)
markets as well as in Switzerland. The
business strategy of the SALESIANER
Group consists primarily of market pe-
netration, market development and
product development. In order to pro-
tect our competitive interests, no fur-
ther details of the business strategy
are provided in this report.

The business strategy is flanked by @
comprehensive sustainability strategy

based on the principles of environmen-
tal, social and legal/ethical sustainabi-
lity. This strategy aims to promote and
embed sustainable practicesin all busi-
ness areas and all markets and, where
possible, to play a pioneering role.

Our sustainability strategy is therefo-
re an integral part of our overarching
business strategy and is based on the
understanding that the SALESIANER
Group can only maintain and expand
its position in the long term and across
generations through an integrated ap-
proach to economic, environmental,
social and legal sustainability. This re-
sults from regulatory requirements on
the one hand, but also from the requi-
rements of our customers and chan-
ging environmental and social conditi-
ons on the other. We see sustainable
management as a »licence to operate«
both today and tomorrow.

In the area of environmental sustaina-
bility, for example, there are clear and
time-bound targets for climate pro-
tection, energy consumption, water
consumption, chemical use, waste and
cooperation with our suppliers.

In the area of social sustainability, we
focus primarily on occupational health
and safety, customer safety and un-
compromising compliance with human
rights, for example, among our sup-
pliers. Here, too, we have clear objec-
tives and the responsibilities and mea-
sures derived from them.

Economic sustainability

Strategy | Strategy, business model and value chain [ESRS 2 SBM-1]

The SALESIANER Group pursues a
zero-tolerance policy in legal/ethi-
cal matters. Only clean business is
SALESIANER business, which is why
there is a clear objective that there
must be no misconduct in key compli-
ance issues such as corruption and bri-
bery, fair competition or data protec-
tion.

The specific objectives, their justifica-
tion and evaluation, for example with
regard to product groups, as well as
important strategic challenges can be
found in the other sections of the re-
port.

/ 4
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Value chain:

Textile procurement & storage

The SALESIANER Group's value chain
essentially consists of the following links:

1. Sales & After Sales
Acquisition of new customers and

support for existing customers.

2. Textile procurement & storage
Purchasing of textiles via central
purchasing, inbound and outbound
logistics and storage in the central

warehouse.

3. Use
Use of the textiles and our services

by our customers.

4. Pick-up
Collection of textiles with our own
fleet of vehicles and transport to

our laundries.

5. Washing

Washing and care of textiles in our

own laundries and partner laundries

where applicable.

6. Quality control

Inspection of textiles and

replacement or repairs as required.

If necessary, textiles are discarded
and sent for recycling
(end of life).

7. Delivery
Customer delivery of textiles with

our own fleet of vehicles.

8. Providing
Provision of textiles for our
customers, e.g. also in so-called

smart rooms.

Providing

Delivery

Laundry cycle

Quality
control

Strategy |

Recovery

Strategy, business model and value chain [ESRS 2 SBM-1]

Washing
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Stakeholders' interests and positions [ESRS 2 SBM-2]

SALESIANER attaches great import- # Partnerships and collaborations: \Ve work clo- performance to ensure that they meet 7 Process quality: Ensuring the high quality of
ance to incorporating the interests and sely with our stakeholders to achieve common our high standards. As with our custo- our services, e.g. through ISO certifications.
viewpoints of its stakeholders into the goals in the area of sustainability. This includes mers, we are also in regular dialogue . ) S
: . - ‘ _ _ , . . . # Responsible purchasing: sustainability assess-
sustainability strategy. This includes: forming partnerships and co-operations with with our suppliers to find out about _
. S _ , ment of our suppliers to ensure that they ap-
other companies, NGOs and public instituti- new products and services with a sus- . _
. . _ - , N ply sustainable practices.
# Stakeholder identification: \\e have identified ons. tainability focus.
the relevant stakeholders who are affected by _ # Greenhouse gas emissions and energy-efficient
, . _ # Involvement of stakeholders: ® Banks: Regular meetings and reports . . . , .
or have an influence on the company's busi- . solutions: Developing and implementing scien-
o . , . inform our banks about progress and
ness activities. Stakeholders include emp- * Employees: \Ve measure the satisfacti- , , N ce-based targets to reduce greenhouse gas
_ _ challenges in the area of sustainability. o , o
loyees, customers, suppliers, investors, local on of our employees through regular _ emissions and increase energy efficiency.
o o _ . . For example, our primary banks have
communities and regulatory authorities. online surveys and personal discussi- ) .
_ . access to the ESG Data Hub of Oster- # Health and safety: Ensuring the safety of our
ons (e.g. employee appraisals). In addi- o '
#» Stakeholder engagement: \/\e conduct regular , . B , reichische Kontrollbank (OeKB). customers and employees through strict safe-
, , . tion, the sustainability department is o
dialogues and feedback sessions with stake- . . , . o ty standards and regular training.
, in regular dialogue with employees as ® Society: \We frequently accept invitati-
holders to understand their needs and con- _ o . ,
o , part of site and company visits, trai- ons to public events and conferences to :
cerns. This includes face-to-face meetings, , o The members of the Superwsory Board
, ning courses, workshops and present our sustainability strategy and : : :
surveys, workshops and online platforms. _ are informed of the views and interests
nmeasures on the one hand and to recei-
] ] ] , e Customers: \We conduct regular (at _ , _ _ of the key stakeholder groups by the re-
# Consideration of interests: \/\Ve take the inter- ve suggestions for improving our sustai- : : :
. . , least annual) surveys to measure cus- 5 levant departments (including Sustai-
ests and viewpoints of stakeholders into ac- , _ _ , nability performance on the other. - :
. , . tomer satisfaction and identify poten- nability) as part of the reporting pro-
count when developing and implementing the , . L
' - o . tial for improvement. The sustainabili- D : cess.
sustainability strategy. This includes integra- _ The priorities of our stakeholders are in-
_ , , ty department also accompanies sales : P :
ting stakeholder feedback into strategic plan- creasingly shifting from purely technical
. , o _ and after-sales colleagues to custo- oL :
ning and adapting measures in line with sta- . , to more holistic topics. More and more
mer meetings in order to record their : :
keholder needs. stakeholders are demanding evidence

sustainability requirements and integ- : : : :
o _ _ on a wide range of topics, including
# Transparency and communication: \/\e ensure rate them strategically and operatio-

that communication with stakeholders is nally.

transparent and open. This includes regular re- . o _
, , ¢ Suppliers: Our key suppliers in particu-
porting on progress and challenges in the area
, - o . lar (procurement volume > €100,000
of sustainability and the provision of informa-
_ . o on average per year) are regularly as-
tion on the company's measures and initiati- , , S
sessed in terms of their sustainability
ves.
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Strateg)’ | Significant impacts, risks and opportunities and theirinteraction with strategy and business model [ESRS 2 SBM-3]

Significant impacts, risks and opportunities and their
interaction with strategy and business model [ESRS 2 SBM-3]

Explanation of material IROs3: This re-
port contains our materiality matrix,
which serves as the basis for our sus-
tainability framework. This was deve-
loped in the 2024/2025 financial year
in accordance with the requirements
of the CRSD and with the involvement
of our stakeholders. The topics defi-

are explained in more detail in the fol-
lowing chapter.

Results of the double materiality analy-
sis: The SALESIANER Group has iden-
tified several material impacts, risks
and opportunities (IROs) that are re-
lated to its sustainability strategy and

Explanation of non-material topic »Af-
fected Communities«: While the sub-
topics included in S3, such as adequa-
te housing or nutrition, can play a ro-
le, especially in the supply chain, both

the impact that SALESIANER can ha-
ve on these topics, as well as the finan-
cial impact, were considered to be very
small or small and thus below the defi-
ned materiality threshold.

Ecological sustainability

ned in the materiality matrix determi- business model. The standard-related
ne the priorities for our sustainability impacts, opportunities and risks are Key issue
strategy, the focal points of this report  described in the relevant section. Adastation to climate ch

. .- . Ion Im n
and our sustainability targets. The EW:C'IW;Qte;hOnge C“rc;%fe ;rotgcctiono s enenes
methods and assessment procedures See secHon Energy

Key sub-topics

Air pollution (new)*

Water pollution (new)

Soil contamination (new)

Pollution of living organisms (new)
substances of (very) high concern (new)
Microplastics (new)

Materiality aspect Key topics

E2: Pollution

see section 4
E3: Water and marine resources

S2: Workers in the value chain
S4: Consumers and end users

Pure impact materiality
Impact Materiality

E3: Water and marine resources

. Water extraction and wastewater
see section 5

Pure financial materiality
Financial materiality

E4: Biodiversity and ecosystems

ET: Climate change see section 6

E2: Pollution

E4: Biodiversity and ecosystems

ES5: Resource use and circular economy
S1: Own workforce

G71: Business conduct

Double materiality

. ES5: Resource use and circular economy see Resources inflows and outflows
Double Materiality

section / waste

No materiality

. S3: Affected communities
Non-material

3IRO = Impacts, Risks & Opportunities; * The topics marked »new« have not yet been addressed in the previous non-financial or sustainability reports of the SALESIANER Group.
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Social sustainability

Key topic

S1: Own workforce
see section 8

S2: Workers in the value chain
see section 9

S4: Consumers and end users
see section 10

Legal sustainability (governance/compliance)

Key sub-topics

Working conditions
Equal opportunities
Other labour-related rights (e.g. data protection)

Working conditions
Equal opportunities
Other labor-related rights (e.g., child labor)

Personal safety of consumers and end users

Strateg)’ | Significant impacts, risks and opportunities and theirinteraction with strategy and business model [ESRS 2 SBM-3]

Indication of expected time horizons:
The expected time horizons for the ma-
terial IROs vary depending on the type
of challenge or opportunity. Short-term
time horizons refer to impacts, risks or
opportunities that are likely to materi-
alise within one year (within the repor-
ting period), while medium-term time
horizons cover 1-5 years and long-term
time horizons beyond 5 years. The ti-
me horizons are listed in the respective
topic-specific section in relation to im-
pacts, risks and opportunities.

Information on the current and expec-
ted financial effects, investment and
disposal plans and sources of financing
for the implementation of the strategy:
This information is provided in the rele-
vant sections on a topic-specific basis,
unless business and competitive inter-
ests prevent publication.

Key topic Key sub-topics

Corporate culture (new)

Whistleblower Protection

Supplier Management and Payment Practices (new)
Corruption and Bribery

G1: Business conduct
see section 11
HYGIENEGARANTIE

Ihre Bett- und Frotteewdsche ist professionell nach
héchsten Hygienestandards gereinigt und desinfiziert.

/

SALESIANER [[
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Management of

Management ofimpacts, risks and opportunities |

impacts, risks and opportunities

Methods and assumptions: In previous
reports, material topics were identi-
fied and reported based on the Glo-
bal Reporting Initiative (GRI) guideli-
nes. For this report, we conducted the
double materiality analysis according
to the requirements of the CSRD and
ESRS in the following steps:

1. Research: |dentify relevant topics and develop
a long list. Consolidate the results and develop
a short list. Description of the IROs.

2. Evaluation: |dentification and assessment of
the impacts of our business activities on the
environment and society (impact materiality /
inside-out perspective) as well as financial im-
pacts (financial materiality / outside-in per-

spective)

3. Prioritization: Ranking of material topics and

development of a materiality matrix

The assessment of the key issues was
conducted both against the back-
ground of SALESIANER's business mo-

>*EFRAG = European Financial Reporting Advisory Group

Description of the process for identifying and assessing significant
impacts, risks and opportunities [ESRS 2 IRO-T]

del and by considering the value chain.
The value chain focused on cotton cul-
tivation for textile production.

Both internal and external stakehol-
ders were involved in the materiality
analysis. After identifying and descri-
bing potential impacts, risks, and op-
portunities, a comprehensive assess-
ment was conducted.

Stakeholder involvement

To identify the relevant topics on the
ESRS long list, external stakehol-
ders, particularly customers, suppliers,
and banks, were surveyed in online
meetings. Stakeholders were selec-
ted based on their importance to the
SALESIANER Group. The surveys we-
re conducted by subject matter ex-
perts such as sustainability managers,
purchasing managers, and owners. An
NGO was consulted specifically to as-
sess environmental issues such as bio-
diversity and ecosystems, as well as
social issues in the value chain.

In addition to external stakeholders,
internal stakeholders, including the
company's management, were al-
so considered in the relevance ana-
lysis. Employee surveys on material
topics from previous years were al-
so incorporated into the overall as-
sessment.

Theidentification of impacts, oppor-
tunities and risks of relevant topics
was carried out in collaboration with
internal stakeholders. This involved
the sustainability department for
environmental issues, HR manage-
ment for social issues relating to the
company's own workforce, the head
of supply chain management for so-
cial issues in the value chain, opera-
tional management for governance
issues in particular and the Chief Fi-
nancial Officer (CFO) for financial
materiality. All IROs were then con-
sulted with external advice and fur-
ther refined in a second round with
all stakeholders. The IROs were also
agreed with the Executive Board.

Description of the process for identifying and assessing significant impacts, risks and opportunities [ESRS 2 IRO-1]

Information on valuation
procedures

The IROs were assessed according
to the EFRAG> methodology.

The underlying scoring model for
weighting was developed in colla-
boration with an external consul-
ting partner. The evaluation of the
IROs was carried out by specialised
internal experts and managers. In
addition, the entire process was ac-
companied and supported by exter-
nal expertise.

1. Assessment: The impacts were assessed
according to the criteria of extent, scope,
reversibility and probability, while the risks
and opportunities were assessed accor-
ding to the criteria of extent and probabili-
ty. A standardised scale was used for all
assessment criteria, on which O stands for
the lowest impact and 5 for the highest
impact or maximum probability of occur-
rence. Environmental, social and gover-
nance impacts were considered and pre-
sented separately in the impact descripti-

on.

2. Weighting: A score was calculated foreach
impact, risk and opportunity assessed. A
threshold value was also defined to deter-

mine mMateriality.
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Key figures and gOCI|S | Disclosure requirements in ESRS covered by the untertaking’s sustainability statement [ESRS 2 IRO-2]

3. Determination of material topics: All topics
with a score of at least the defined materiality
threshold were categorised as material - re-
gardless of whether this score was achieved
as part of impact or financial materiality. In
addition, a check was carried out to determine
whether topics assessed as relevant in previ-
ous materiality analyses are no longer inclu-
ded in the current assessment. Such topics

were also considered material where applica-
ble.

The selection of disclosure require-
ments in addition to the mandatory
content to be reported in accordan-
ce with ESRS 2 was based on the im-
pacts, risks and opportunities identi-
fied as material and their coverage by
the topic-specific ESRS standards. In
addition, key figures from previous re-
porting years that are not covered by
the standard are included in the cur-
rent report.

Dates for the next review of the mate-
riality analysis: The materiality analy-
sis is reviewed annually and adjusted
if, for example, exogenous factors such
as climatic developments, business ac-
tivities or locations change.

Disclosure requirements in ESRS covered by the untertaking s
sustainability statement [ESRS 2 IRO-2]

Understanding the reporting obliga-
tion: The SALESIANER Group sees
its reporting obligation in accordance
with the European Sustainability Re-
porting Standards (ESRS) as a com-
mitment to transparent and compre-
hensive disclosure of its sustainability
performance. This reporting covers all
material aspects that are of import-
ance to stakeholders and influence the
company's long-term value creation.

Labelling of non-material topics: Non-
material topics are clearly labelled and
explained in the sustainability state-
ment. These topics have no significant

Concepts for dealing with material sustainability
aspects [ESRS 2 MDR-P]

The concepts for dealing with mate-
rial sustainability aspects are presen-
ted in the relevant section under the
material topics in order to facilitate
the flow of reading.

Key figures and goals

Key figures relating to
key sustainability aspects [ESRS 2 MDR-M]

The key figures relating to material
sustainability aspects are presented
in the relevant section under the ma-
terial topics for the sake of readabili-

ty.

impact on the company's sustainabili-
ty performance (neither inside-out nor
outside-in) and are therefore not ad-
dressed or not addressed in detail.

Measures and resources related to material
sustainability aspects [ESRS 2 MDR-A]

The measures and resources relating
to material sustainability aspects are
presented in the relevant section un-
der the material topics for the sake of
readability.

Tracking the effectiveness of concepts and measures
through targets [ESRS 2 MDR-T]

The tracking of the effectiveness of
concepts and measures through tar-
get setting is explained in the relevant
section for the material topics in the
interest of reading flow.
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. . 2.2 Taxonomy-eligible activities
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o o o, 0 o 2.4 Capital expenditures (CapEx)
economic activitiesaccording . e o0
to the EU Taxonomy 2 6 Activities in the areas of nuclear energy and fossil gas

Explanations

The SALESIANER Group is not obliged
to disclose environmentally sustaina-
ble business activities for this report in
accordance with the EU Taxonomy Re-
gulation (EU) 2020/852 and is unlike-
ly to be obliged to do so in the future
(keyword: omnibus regulation). As sus-
tainability at SALESIANER is not dri-
ven by regulation and due to the trans-
parency we practise, the management
of the SALESIANER Group has deci-
ded to publish information on the EU
taxonomy.

In orderto determine the taxonomy-eli-
gible activities, the SALESIANER Group
analysed all economic activities listed
in the EU taxonomy? for the reporting
period (financial year 2024/2025). The
taxonomy eligibility was determined
on the basis of the description of the
economic activities under the leader-
ship of the Commercial Management
(primarily Controlling) and Sustaina-
bility departments with the assistance
of an external consultancy specialising
in this area.

¢European Commission Regulations (EU) 2020/852 of 18 June 2020, (EU) 2021/2139 of 4 June 2021, (EU) 2021/2178 of 6 July 2021, (EU) 2022/1274 of 9 March 2022 and adaptation of the delegated environmental acts (EU) 2023/2485 and 2023/2486 as of 27 June 2023.



Information on environmentally sustainable economic activities according to the EU Taxonomy

Due to current EU legislation, not all
economic activities and economic sec-
tors are covered by the six environmen-
tal objectives currently in force (clima-
te protection, adaptation to climate
change, sustainable use and protec-
tion of water and marine resources,
prevention and reduction of pollution,
transition to a circular economy, pro-
tection and restoration of biodiversity
and ecosystems).

Taxonomy conformity was not revie-
wed in the reporting year. This review
will take place as soon as it is certain
that SALESIANER will continue to fall
within the scope of the EU Taxonomy
Regulation (keyword »Omnibus propo-
sals«).

Taxonomy-eligible activities

The following activities are categorised as taxonomy-eligible, although future legis-

CCM 6.5

CCM 6.6

CCM 7.2

CCM 7.4

CCM 7.6

Transport of motorcycles,
passenger cars and light
commercial vehicles

Transport of goods by road

Renovation of existing
buildings

Installation, maintenance and
repair of charging stations for
electric vehicles in buildings /
on parking lots belonging to
buildings

Installation, maintenance and
repair of renewable energy

Taxonomy-eligible activities | *

SALESIANER has company cars and
transport trucks < 3.5t

SALESIANER has a fleet of over
350 transport trucks that are used
to transport the textiles rented to
customers

SALESIANER has existing buildings
renovated on an ongoing basis

SALESIANER has its own charging
stations for electric vehicles at some
locations

SALESIANER has its own photovoltaic

lative developments and the planned annual review of SALESIANER's activities, as
well as an impact analysis, may change the scope of taxonomy-eligible activities:

Economic activity

according to the EU Description
taxonomy
Economic activity according to
CES.3 the EU taxonomy
Product as a service and other
CES5.5 circular or result-oriented

service models

Reason

SALESIANER inspects textiles and
collects discarded textiles in order
to pass them on to authorised third
parties such as manufacturers of
cleaning cloths

SALESIANER's core business is the
rental of textiles in a closed-loop model

technologies

The SALESIANER Group avoids any
double counting by analysing the da-
ta for each key performance indicator
separately. All identified economic ac-
tivities are only counted once for the
environmental goal »climate protec-
tion«. The SALESIANER Group calcula-
tes the three KPlIs (turnover, CapEx and
OpEx) in accordance with the definiti-
on of the Delegated Disclosure Act (EU)
2021/2178. It should be noted that the

systems

OpEx KPI was not calculated for this re-
port, as disclosure is voluntary, as men-
tioned at the beginning, the OpEx KPI
will probably not be disclosed in the fu-
ture due to the omnibus regulation and
the calculation in the 2024/2025 finan-
cial year would have involved prohibiti-
vely high costs with little informational
benefit.




Information on environmentally sustainable economic activities according to the EU Taxonomy

Turnover

Group-wide turnover comprises the
revenue recognised in accordance with
International Accounting Standard
(IAS) 1.82 (a) as amended by Commis-
sion Regulation (EC) No. 1126/2008
and is disclosed in the annual finan-
cial statements for the 2024/2025 fi-
nancial year (see »Revenue« item in
the income statement). Revenue from
goods or services, including intangible
assets associated with taxonomy-eli-
gible economic activities, is presented
in relation to total revenue.

Turnover | *

An activity has been classified as ta-
xonomy-eligible based on its descrip-
tion, regardless of the technical as-
sessment criteria, the minimum so-
cial protection criteria or a significant
impairment of one of the other envi-
ronmental objectives. The main as-
sumption used by the SALESIANER
Group in its reporting on turnover is:
For activities CE 53 and CE 55
(Transition to a circular economy):
The Group takes into account the re-
venue associated with the sale of used
textiles and the rental of its products
(flat linen, workwear, surgical Kkits,
etc.), excluding consumables or dispo-
sable items (e.g. paper products).




Information on environmentally sustainable economic activities according to the EU Taxonomy Turnover | *

Fiscal year Year Criteria for significant contribution DNSH criteria (Do no significant harm")
Share . Adaptation . . . Climate . . . . .. Share of taxonomy-compliant Category Category
Economic activity Code Turnover ofsales S::::in toclimate Water Pollution ::'or::::r ?;i?, I:r?sli:al rotec- (:A“c::::::’:ntz Water Pollution :::::‘:I:‘r i‘;‘,’tgiial I:;:LT;':“ (A.1.) or taxonomy-eligible (A.2.) Enabling Acti- Transitional
2425 P change Y 4 tion 9 y Yy P sales, FY 23/24 vity activity
) 2 3 4) ) ) ) (8 @ (10) an (12) (3) (14) (5) (16) a7 (8) a9 (20)
Mien % JN;N/EL Ui N;N/EL  J;N;N/EL JiNiN/EL ;N N/EL ;N N/JEL Y/N Y/N Y/N J/N J/N JN Y/N % E i
A.TAXABLE ACTIVITIES

A.1 Ecologically sustainable activities (taxonomy-compliant)

Turnover from environmentally sustaina-

ble activities (taxonomy-compliant) (A1) n/a n/a
Enabling activities n/a n/a
Of which transitional activities n/a n/a

A.2 Taxonomy-compliant but not environmentally sustainable activities (non-taxonomy-compliant activities)

Preparation for the reuse of old CE

O,
products and product components 53 0.031 0.07%  N/EL N/EL N/EL N/EL EL N/EL

Product as a service and CE
other cycle- and result-orientated cc 282.64  893% N/EL N/EL N/EL N/EL EL N/EL
service models '

Turnover of taxonomy-compliant
but not environmentally sustainable

. ene . 282.67 89.3% 0% 0% 0% 0% 100% 0%
activities (non-taxonomy-compliant
activities) (A.2)
A. Turnover of taxonomy-eligible 282.67 89.3% 0% 0% 0% 0% 100% 0%

activities (A.1+ A.2)
B. NON-TAXONMIABLE ACTIVITIES

Turnover from non-taxonomy-eligible

0O,
activities 33.93 10.7%

IN TOTAL 316.60 100%




Information on environmentally sustainable economic activities according to the EU Taxonomy Capital expenditures (CapEx) | *

Capital expenditures (CapEx)

Total capital expenditures (CapEx, as 1. CE 5.5 (Product as a service and other circu-

defined in Section 1.1.2 of Annex | to lar and outcome-oriented service models):
Delegated Regulation (EU) 2021/2178) Activities directly related to our circular ser-
covers accounting (non-cash) additi- vice model were included, including software
ons to tangible assets, intangible as- and other licenses, but primarily rental linen,
sets, biological assets, and rights of which is capitalized.

use, as reported in the SALESIANER
fixed asset schedule. Capital expendi-
ture related to assets or processes as-
sociated with taxonomy-eligible eco-
nomic activities is presented as a per-
centage of total capital expenditure.

2. CCM 6.5 (Carriage of motorcycles, passen-
ger cars and light commercial vehicles) and
6.6 (Carriage of goods by road): The equiva-
lence of local regulations with European ve-
hicle regulations (e.g. Euro 6) was not taken

into account for this reporting.

An activity was classified as eligible for
taxonomy based on its description, re-
gardless of the technical assessment
criteria, the minimum social protecti-
on criteria, or a significant impact on
one of the other environmental objec-
tives. The key assumptions used by the
SALESIANER Group in its CapEx re-
porting are:



































































































































































































































































































































































